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emails & avoid 
the spam filter 

Email 
myths –
busted!

Timesaving 

email tools

Q&A

Sign up 
strategies to 
grow a list & 

boost  
delivery

Get today’s slides at rachelmuir.com/handouts 



www.LeagueofExtraordinaryFundraisers.com

Want more Rachel in your life?



Download guide -> rachelmuir.com/email 



How to write clickworthy emails & 
a pep talk to send them

Download the email guide-> rachelmuir.com/email





You have one goal – get it opened

Ask yourself: Would 

someone open this?



The harsh reality of an email inbox



WHAT SUBJECT LINES

WORK BEST?



Strategies 

• Personalized: “How’d we do 

%firstname%?”

• Flattery: “We love %firstname%! 

• Anger: “This can’t keep happening 

to dogs!” 

• Urgency: “[48 hours left] Make 

TWICE the difference”

• Curiosity: “This doesn't happen 

often…”

• Brevity:  i.e. A single word “Panic”

• Scarcity: “Don’t miss out!”    

Tips

• Keep a “best of” subject lines doc

• Don’t make it *all* about you 

• Get inspired by other senders 

• Don’t end w/ a period

• 15-50 characters or 5-7 words

• Use conversational tone 

• Test A/B subject lines 

• Pay attention to the preview text 

• Personalize

• Ask yourself: would you open this? 

Subject line strategies 



Your inbox = subject line inspiration

Pro tip:  Keep a 

spreadsheet of your 

favorite subject lines 



Write like you talk.  Be warm, relatable & caring 
AND a real person.

Download today’s slides: rachelmuir.com/handouts



NOT this
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Do this 

Write in 1st person 

Sign it from a recognizable 

person (not “the org”)

Use warm & caring sign-off

Use handwritten signature 

image + thumbnail, smiling 

image of your signer try 

www.wisestamp.com 

Tips for the sender

69% of people open email 

based on the sender



In your guide! 

Rachelmuir.com/email



Source: Bloomerang blog, Claire Axelrod 



The #1 thing you can do to 

BOOST deliverability is….

Have a*great* email 

reputation.  

How do I get one? 

Get people to open as 

many of your emails as 

possible!  



TreatmentControl 

Personalize salutation with 1st name

Source: Next After

270% increase in 

clicks



TreatmentControl 

Use personalization in subject line

Source: Next After

137% increase in 

opens



Personalize if you know their name

Download today’s slides: rachelmuir.com/handouts



Need to come from a human with real email

Keep it skimmable (1-2 sentence paragraphs) 

Tie ask to something tangible

Clear Call to Action (CTA) & Ask OFTEN (3x)

Be ready w/thanks (landing page, autoresponder) 

Personalize subject line w/first name if can

Extra attention to subject line & P.S. 

Write like you talk

Email appeal tips



3. Please, stand up for 

your values today.

2. Please, stand with 

penguins today.

1. “Please, make your year-end 

gift to Save the Penguins 

today.”

Which call to action 

works best?



CAGE RATTLING EMAIL

QUESTIONS



How do I get out of 
the spam filter 
(promotions tab)?

How much 
email is too 
much?



Quiz: 2 magic words for email deliverability

GOOD REPUTATION 



Want better email deliverability? 

Write 
clickworthy

emails 

Send more 

of them 



Myths & Truths About Email



Is this 

you?

MYTH: NOT SENDING OFTEN WILL HELP 

MY OPEN RATE



FACT:

Sending less frequently actually hurts your reputation.  

Providers penalize senders whose mail is opened at a low 
rate.  

Translation: Sending LESS email means people are LESS 
likely to open your emails. 

Download the email guide-> rachelmuir.com/email



HOW MUCH EMAIL
IS TO MUCH 
EMAIL?



Think you send too much email? 



Think again!  



Source: Jay Schwedelson, World Data  

www.JaySchwedelson.com

http://www.jayschwedelson.com/


How many emails
do they send a 
month? 



Download the email guide-> rachelmuir.com/email



Lesson:  write value 

rich great email & 

send more of it  



I might offend 
someone!  

Download the email guide-> rachelmuir.com/email





MISTAKE?
WHAT IF I MAKE A 



EMBRACE IT
YOU WILL MAKE MISTAKES



“They might 
unsubscribe!” 

“Then no one 
will be on my 
list and I’ll 
have a bad 
reputation.” 



Fact: Unsubscribes
from your email
link have no effect 
on reputation or 
deliverability.  

Fact: Unsubscribes
make your list 
cleaner (and 
cheaper!).



Sobering vanity email myths



Myth: The value 
is in the numbers 



Fact: 

The value is in the engagement.  

Having hundreds (or thousands) of 
people on your list you don’t open your 
emails will hurt your deliverability.

Download the email guide-> rachelmuir.com/email



Pro-tip: Regularly 

SCRUB your list!  

How?  
Build an email 
re-engagement 
sequence 



Tools to make it easy

✓ Zapier  

✓ Litmus

✓ Subjectline.com

✓ Subject line generators  

✓ Senderscore.org



Get these tools & more

in your email 

survival guide:

rachelmuir.com/email



Active Campaign’s subject line generator  

Download the email guide-> rachelmuir.com/email



Test your subject line sendchecheckit.com



Feeling spammy?  Test at mail-tester.com

Download the email guide-> rachelmuir.com/email



Hurts

• Sending email to unengaged 

contacts 

• Sending email to people without 

any opt in

• Constantly changing providers

• Using link shorteners in email like 

bitly

• Resending to unopens without 

changing the subject line 

• Using emoji’s *instead* of a word 

(substituting an emoji for a word)

• Not cleaning your list

• Not segmenting your list 
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Helps

• People opening your emails 

• Regularly removing unengaged 

contacts (cleaning your list)

•Sending email from a human (not 

DoNotReply@savewhales.org) 

•Sending from same person/platform  

Consider recruitment events

or a small targeted mailing 

•Making it EASY to unsubscribe 

•Personalization 

•Encouraging recipients to forward &  

reply to your emails & add you to their 

contacts

What helps/hurts email deliverability?  



MIND BLOWING

EMAIL FACTS 



Q: What is the most opened 

email you will ever send? 

A: The welcome email.  

Q: What is the average open 

rate for a welcome email?  

A: 50% 

(that’s 86% higher than 

a newsletter email) 



Sign up strategies to 

grow your list & 

boost deliverability 



Sign up Strategies to Grow Your List 

Have a Compelling Offer

• Is there content I am currently giving away that someone would give me 

their email address to get?  





Email opt in examples



Plan the email journey



Questions?



Want training from me? RachelMuir.com  



www.LeagueofExtraordinaryFundraisers.com

Live workshop + workbook monthly



Thank you!

rachel@rachelmuir.com

www.rachelmuir.com 

@rachelmuir 

Slides: rachelmuir.com/handouts

Want me to help you rock your fundraising? 

Check out -> LeagueofExtraordinaryFundraisers.com

Facebook.com/RachelMuirFundraising



Download guide -> rachelmuir.com/email 


